‘THE MERCHANTS OF COOL’

VIEWING ACTIVITIES

1. Create definitions for the following terms: cool hunting, trendsetter, cultural spy,banti-marketing marketing.

2. Do you agree or disagree with the following statements: 

a. Teenagers are in control of what is cool: A / D 

b. Teenagers are empowered by marketing:  A / D 

c. Documentaries are about information and informing people:  A / D 

Discuss your responses.

3. Watch the documentary, ‘The Merchants of Cool’.  Take notes as you watch, thinking about how you might use it in a classroom. 

4. From the perspective of the media teacher, what is valuable about this documentary? How might it be used in the classroom? 

5. Imagine you were giving this documentary to your students to view and analyse. 

BEFORE VIEWING ACTIVITY

6. TRUE OR FALSE STATEMENTS

These stimulate students’ prior knowledge, beliefs and assumptions, which the documentary may confirm or challenge. 

Create a list of statements that students can be asked prior to the documentary and which they can correct after viewing the film.

	STATEMENT
	BEFORE READING

I think this statement is: (True or false)
	AFTER VIEWING

(Is the statement true or false?)
	WHAT INFORMATION DOES THE TEXT GIVE ON THIS STATEMENT?

	1. Teenagers are in control of what is cool


	
	
	

	2. Documentaries are primarily about information and informing people about a topic or issue 


	
	
	

	3


	
	
	

	4


	
	
	

	5


	
	
	

	6


	
	
	

	7


	
	
	

	8


	
	
	

	9


	
	
	

	10


	
	
	


7. OPINIONS

You may want to encourage students to share their opinion on particular ideas or contentious issues that will be addressed in the text to be viewed. You may want to elicit responses or opinions that the text will challenge. An example question may be: What would you think of a large corporation that tries to tell young people what’s cool? 
a. Create three opinion questions relevant to the documentary.

i _________________________________________________________________________

ii _________________________________________________________________________
iii ________________________________________________________________________
8. NEWSPAPER OR MAGAZINE ARTICLE

You may want to introduce the topics raised in the documentary using a print text. 

a. Have you got a short print text in mind that could be used with this documentary? What activity could you do with that text?

9. KEY TERMS USED IN THE TEXT

If the text being studied uses certain terminology, then you may want to raise this with your students, so the are not bemused when they hear them being used (eg. ‘conglomerates’ or ‘cool hunting’)
a. Write down five key words used in the documentary for students to predict their meaning.
1

2

3

4

5

10. DEFINITIONS

a. Write down the definitions you want students to use below. (As a class, you may discuss the meaning of the words and have students write down the correct definition.) 

1

2

3

4

5

DURING VIEWING ACTIVITIES
11. FOCUSING STUDENTS’ VIEWING

a. Write down five or more key themes, ideas or aspects of text construction you may want students to take notes on. These points may focus students’ note-taking.
1

2

3

4

5

b. Write a list of questions that focus students’ attention on aspects of the film.

1

2

3

4

5

6

7

8

9

10

12. FOCUSING ON ASPECTS OF TEXT CONSTRUCTION

Using the pause button is a fantastic teaching technique for focusing students on particular ideas, themes, representations or aspects of text construction (eg. use of close ups or music). These may be called ‘teachable moments’. 

a. List three parts of the documentary that you could pause and explain why you would pause.

 1

2

3

AFTER VIEWING ACTIVITIES

Your after viewing activities will be shaped by the kinds of learning you want your students to do (eg. focus on the media industry, a focus on textual construction, or a focus on audience context). 

13. MULTIPLE INTERPRETATIONS

This activity encourages students to interpret/infer what some of the ideas and messages of the documentary. Students are asked: Do you think the director would agree or disagree with the following statements and explain why you think this by making reference to the text? As students’ responses are likely to differ from fellow students, it also opens the way for a discussion of critical reading and of HOW the text means. 
a. Complete the table by writing 5 more statements for students to consider.

	Statement 
	TICK

YES
	TICK

NO
	EVIDENCE FROM THE TEXT

	1. There is an authentic culture for youth untainted by consumer culture


	
	
	

	2. Teenagers are empowered by marketing


	
	
	

	3. Identity is unique and who we are comes from within ourselves


	
	
	

	4.


	
	
	

	5.


	
	
	

	6.


	
	
	

	7.


	
	
	

	8. 


	
	
	


13. What are some ‘After Viewing’ activities you could do with students with the following focuses?

1. Analysis – eg. content, genre, textual features

2. Text production/reproduction
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